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During the 2022 election, populist 
candidates campaigned with 
algorithms and were elected mayors. In 

2026, they are campaigning with AI-generated 
memes and videos.

Four years ago, the idea that the most 
potent weapon in the next election in Nepal 
would be artificially generated clips of 
politicians beating each other up would have 
been science fiction.

Yet, here we are: at a fever pitch of AI-
based political content.

Some are generated by the IT cells of 
political parties, while most are just produced 
and posted by young tech-savvy supporters 
of the new candidates. Most of them ridicule 
older leaders, and the predominant target is 
former prime minister K P Oli who was forced 
to resign after the September protests.

On 20 January the TikTok account 
‘iamfunnyman88’ posted a slapstick video in 
which former Kathmandu Mayor Balendra 
Shah is seen accosting ex-prime minister K P 
Oli with a giant bell (pictured), swinging it in 
Kung Fu Hustle style in what looks like Patan 
Darbar Square. Oli is sent splattered on the 
ground.

K P Oli has become a symbol of the legacy 
parties and their aged leaders, and everything 
that is wrong with them. Balendra Shah 
represents the new protest candidate. The two 
are contesting from Jhapa-5, and it is turning 
out to be a prime ministerial race for 5 March.

In another video, the RSP vs UML clash 
played out as a high-stakes war from the 
Mahabharat. Oli is a young warrior with a 
chiselled jaw and wearing a heavy golden 
armour ready to lead his followers to battle 
(pictured). A stylised Nepal flag flutters above 
him to the accompaniment of filmy dialogue. 

The videos are everywhere on TikTok, 
YouTube and Facebook. Many of the posts 
are hitting over 200,000 likes and 5 million 
views. Such content seems to be engaging 
more voters than speeches and door-to-door 
campaigning at the hustings. The videos are 
fake, but the numbers, and the attention they 
command, are very real.

At first, it looked like the RSP’s digital 
media presence was a joke aimed at getting 
easy-to-access publicity via the far-reaching 
arms of the algorithm. But it is looking like a 
carefully designed strategy promoting Balen 
Shah as the RSP’s star player in this election. 

In 2022, it was just for the mayor of 
Kathmandu. This time, Balen Shah is already 
being promoted in these videos as a winner 
who has defeated the legacy politicians. 

In previous elections in Nepal, political 
parties used to spend lavishly on the ‘masu 
bhat’ strategy — feeding heavy plates of 
mutton curry and rice to constituents in 
return for votes. Ideology was swapped 
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